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CULTURE MOOCS, FROM MEDIATION TO CO-CREATION 

 
Christine Vaufrey, CEO 

 
Our company is based in Lyon. We do online classes, namely MOOCS and today we will be talking about 
culture Moocs. Does anyone here not know what a Mooc is? 
Moocs are online classes that are open to anyone, there are no prerequisites (you don’t know to have 
a BA in arts, for instance). The idea is to help people get information about what is being shown in 
museums. 
We make visually pleasing courses, with plenty of exercises: educationally speaking we are convinced 
that actually doing is the best way to learn. 
 
One of our partners is the Orange Foundation (linked to the Orange company), which had the idea to 
create online classes to accompany the shows. 
We currently have 7 Moocs in the cultural field and we are working on some more culture Moocs. 
 
Onscreen you can see a Mooc about Picasso (for the Picasso museum and the Grand Palais) that was 
done 1 or 2 years ago. 
The classes takes 6 to 7 weeks. 
12-22 000 people sign up to our Moocs. 
(1000-5000 people for university Moocs.) 
 
Onscreen some of the themes we dealt with: 
- Impressionism 
- Art history 
- Modern and contemporary art 
- Louis XIV in Versailles 
- Picasso 
  
All of our Moocs are available on Orange’s platform: Solerni. 
A community of 106 000 people that we can reach. Some of our users have done all the Moocs, some 
only one. But we have over 100 000 people who have signed up to AT LEAST ONE MOOC. 
 
In high demand: videos that analyze works of art. It’s no easy task to understand at 17th century 
painting, for instance, you need context.  
We use many different mediums in order to ensure that users are always challenged, never bored: 
- quiz 
- videos 
- activities 
- animations on social media and on-site 
 
We are fervent believers in SOCIAL LEARNING. Activities should be done together, TOGETHER IS HOW 
WE LEARN BEST. 
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We create activities that are aimed to all. It is because there are many users that it works. We are all 
about the group. We give value to what is produced by the community. 
 
We create timelines (where users have to recreate a historical timeline). 
 
To encourage users to do the activities, every day there are community managers who answer 
questions, who send encouragement to the users, etc. It is all there to encourage learning. Learning 
can be a pleasurable activity, as we can see from feedback by users. 
 
Onscreen: a short art history in 5 points. 
For this particular Mooc there were 22 000 users. 
 
We selected the resources, created the quizzes, worked on the various types of learning, and worked 
on how to showcase what is made by the learners. 
 
What we bring, compared to other companies, is that our learning environment is much more 
interactive; we allow various levels of participation (not everyone wants to post online in a 
community). 
 
Here is our latest Mooc, about CONTEMPORARY ART, in partnership with the Orange Foundation and 
the Centre Pompidou. With contemporary art it is sometimes difficult for people to know what makes 
one thing contemporary art and another a simple IKEA table. Five museum managers took the time to 
explain what the artist’s work was about (comparing it with a traditional piece of work). 
22 500 users on this Mooc. 
One user said in his feedback: “You allowed me to stand in front a piece of art without tying knots in 
my brain.” 
 
This Mooc illustrates what we do very well, as even though it is a more difficult subject than, say, 
Impressionism, we used the same techniques, with a similar positive result and feedback. 
 
Our Moocs are long-lasting. The Moocs we made 3 years ago are still current and relevant. You might 
think that 3 years is nothing. But on the web not much content can last. But our content really does 
give added value. 
 
The idea is that we work WITH people, not just FOR people and that is the recipe for our success. We 
need to give users space to produce content. 
 
Also, once users have followed the Mooc, and understand the background they come and see the 
artwork. 
 
DISADVANTAGES of Moocs for museums: 
- Museums wanted to reach a wider public. For instance, younger people who don’t come to museums, 
but are on the internet all the time. 
- Problem: users on these Moocs are often women, of a certain age and with a certain cultural 
background (i.e. the sort of public that would already go to museums). 
- So Moocs have not really contributed to reaching a new public.  
 
Doing a Mooc is a big project, it takes time and you need to have a sustained interest. 
 
So what we need is new partners to create a content that will reach a wider audience. Our company is 
looking for solutions to counter this problem and reach a wider audience. 
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MOBILE MOOC or MINI MOOC. Shorter Moocs that can be used on smartphones. Why on 
smartphones? 

- Because 80% of the French population has a smartphone. People spend more time on their 
smartphones than on PCs. 

Young people use the internet on their smartphone rather than a PC so it made sense to create Mobile 
Moocs. 
Mobiles also have many features and tools that make it possible to CREATE CONTENT (which is our 
aim): you can take pictures, record sounds, and share what you are doing. 
 
We created BANANA LEARNING which can host YOUR (museum) apps, with YOUR CONTENT. 
You upload your content, and the user has access with what you choose to share with him.  
 
The advantage is that you don’t have to exit the app to do things like take pictures. 
 
So we created Banana learning, and made it available to museums. What do we do? We help museums 
with their content, we edit it if necessary and even potentially produce the media to go with it. 
We are interested in creating long-lasting educational contents – just like museums. 
We also want your digitised content to be reusable. For example all the content produced for a specific 
exhibit which will then be useless: you can recycle it by turning it into a Mooc. 
 
Services we provide: 
- technical solution (design and publication) 
- Educational story (you can choose out of several different models) 
 
A museum can do some of this itself, and therefore access our services more cheaply. 
The various options: 
- for free (sponsored content, public money, etc.) 
- freemium 
- a pack 
- by-products 
- other options are possible 
 
This sort of app does not cost that much. 12-20 000 EU depending on how much the museum wants 
to do itself. 
 
Come and see us at stand A22. We can give you pricing, etc. You can see the app, (you can also 
download it yourself) 
  


