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MUSEUM CONNECTIONS – Workshop Room 
18 Janvier 2018  
13h45-14h15 TWELVE SOLUTIONS   
 

Vincent Françoise, CTO 
Lou, student researching new trends in museums and smart visitors 

 
Hi, we are on B2 stand if you want to come and see us later. 
Who we are : Twelve solutions is based in Caen. We are geeks, in the world of museums. We help 
museums in Normandy (and we are expanding)  to digitise some of their content. We have created 
apps, we install equipment wherever necessary.  
We have a network of partners. 
We are in ten sites in Normandy. 
Most of our innovations are CO-CREATIONS and that is essential. The ideas came from the clients and 
then we developed them. 
 
- Wivi means we can send content straight to a visitor’s phone (it could be games, videos, etc.). The 
idea is to help save time for the visitors when they arrive at the museum. 
- Are there any museums here that have tried a new solution that they are very proud of and that they 
want to tell us about? Does anyone want to share with us all? 
- Augmented reality is great because you can have something innovative and immersive but in a 
museum, it creates a big queue and creates problems. Have any of you tried it? No. 
 
Lou: I’m going to tell you about the SMART VISITORS. 
I am studying trends in cultural visits. 
With gamification the visitor becomes a participant. He himself is in charge of going out to find 
information. 
One major trend in museums is that they are increasingly present on social media. Museums are out 
hunting for visitors with temporary exhibits, etc. 
Smart visitors can find more information after their visit through. 
 
MAJOR TRENDS: 
- 3D and holograms 
- Virtual and augmented reality 
- Haptic 
- Video mapping  
- Lifi is WIFI through light. 
- Beacons 
- Le “eye tracking” follows visitor’s line of vision and sends them tailored information depending on 
what they are looking at. 
There are many different and attractive tools. The idea is to find ways to involve visitors. 
 
We often hear that museums are reluctant: they are worried that a place of culture might become a 
big show and lose some of its prestige.  
But it’s all about finding technological solutions that are tailored to the museum’s image. The 
information a museum sends out to visitors on social media should be in keeping with the museum’s 
image for instance. 
 
 



 
 

2 
 

 
Some museums are concerned that if they put their museum online they will lose visitors. So what it’s 
really about is making sure that the information has ADDED VALUE. 
 
In France regions and the State offers a lot of aid (can be up to 50 % of the cost of digitizing for a 
museum). 
 
On this trade show you will find a lot of solutions to get your visitors to become Smart visitors. Lou, 
who is studying Smart Museum trends wants to warn you to make sure that museums are not brands 
and should not communicate like a brand. However, digitizing can help keep visitors in museums for 
longer (thanks to the increase in information they can receive in this way). 
A new trend: 
We have noticed that visitors are very interested in taking selfies in front of works of art when they 
bear a physical resemblance to the person depicted in the work of art. 
 
Come and see us on the B2 stand if you want to talk some more. Thanks for listening. 
   


